
Success Story

The smartphone as a ticket dispenser 
for greater flexibility while travelling

SBB was quick to focus on the sale 
of products through mobile devices 
(m-commerce). How did that hap-
pen?
We launched services in the mobile 
sector early on with the SMS timeta-
ble. Later we sold the first tickets via 
SMS in Switzerland during the 2008 

European Football Championship. The boom came with 
the introduction of the “SBB Mobile” app in 2009, which 
proved to be very successful with the launch of the 
iPhone. Our mobile offer has since become very popular 
and is used regularly by our customers. It has already 
been downloaded by more than two million people in 
Switzerland.

What services are especially successful on  
the mobile channel?
M-commerce is suited for products that require little con-
sultation, which are completely time-independent and 
which can be sold in just a few steps. We offer travelers 
easy access to the most important tickets with “SBB 
Mobile”. For the most popular mobile tickets, SBB has 
already achieved greater than a 15 % share of sales 
through the mobile channel.

What other benefits does m-commerce provide?
Customers can purchase a ticket flexibly, easily and at any 
time or place with the “SBB Mobile” app. The options in 
m-commerce also range far beyond just purchasing tick-

ets: Customers can get information about services at the 
train station or can immediately submit a notice of loss 
using a mobile form. “SBB Mobile” can also be linked with 
other apps to combine the ticket purchase with additional 
services.

What does the future look like for m-commerce?
The mobile Internet is booming and has had an impact on 
the Internet and consumer behavior – whether in the 
office, on the road with a smartphone or sitting on the 
sofa with a tablet. That’s why we aim to offer our custom-
ers uniform access and a device-independent shopping 
experience. We intend to integrate “SBB Mobile” even 
more powerfully into social media platforms and to 
expand the range of functions with useful innovations, 
such as including more geodata. The smartphone is 
increasingly becoming an access and identification 
device. M-commerce is playing a major role here, because 
it enables seamless access to transactions and services.

How satisfied are you with the products offered 
by SIX Payment Services and Datatrans?
Feedback from our customers underscores the reliability 
of the mobile shop in our app. The stable interplay of card 
acceptance from SIX Payment Services and the solid, 
secure infrastructure from Datatrans speak for them-
selves. Should issues arise, we have a personal contact 
representative at Datatrans who is in direct contact with 
SIX Payment Services. This makes our day-to-day work 
much easier.

“The strong growth of smartphone is increasing the 
importance of m-commerce. Just look around on our 
trains and you’ll see: more and more guests show 
their mobile tickets to the conductor on their mobile 
phones, instead of classic paper tickets.”

Roger Grüring
SBB, Head of E-Marketing & E-Platforms



Your personal contact: www.six-payment-services.com/contact

SIX Payment Services Ltd
Hardturmstrasse 201
8005 Zurich
Switzerland

SIX Payment Services (Europe) S.A.
10, rue Gabriel Lippmann
5365 Munsbach
Luxembourg11
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About SBB
With around one million people traveling daily by train, SBB keeps Switzerland moving. Over 28,000 employees ensure 
safe and reliable rail operations around the clock. This not only makes SBB the largest travel and transport company in 
Switzerland, but also the largest employer. The e-business department plans, develops and markets all of SBB’s online 
and mobile platforms.

About Datatrans
Datatrans AG is the leading payment service provider for Swiss online commerce and operates a high-performance 
system through which payments with all credit cards, the Postcard, customer cards and other payment means can be 
quickly processed with the greatest possible transaction security.

Initial position
While broad coverage existed for customers to purchase 
tickets and SBB Travelcards at the numerous ticket dis-
pensers at train stations and in the webshop, the mobile 
Web was growing ever more important at the same 
time. This led to the need to offer mobile information and 
ticketing.

Goal
To establish a new sales channel for tickets that followed 
the trend towards mobile Internet usage, a mobile shop 
was to be seamlessly integrated into the SBB app. The top 
priority was for it to be simple, with intuitive user naviga-
tion in just a few clicks. The sales channel had to be usable 
with all popular smartphones (iOS, Android and Windows 
Phone operating systems).

Solution
SBB introduced its “SBB Mobile” app comprising three 
areas: time plan, train station information and ticketing. 
“SBB Mobile” is also equipped with a payment func-
tion. The joint solution from Datatrans and SIX Payment 
Services consists of two parts. The payment function 
provided by Datatrans was directly integrated into the 
app, which means that the customer need not leave the 
app to conduct the payment. The credit card data is 
placed directly in the SBB user profile, enabling the cus-
tomer to make a purchase in seconds with just a few 
clicks. SIX Payment Services takes care of the reliable 
acceptance and processing of credit cards and the pay-
ments to SBB.

Payment processing in m-commerce
In addition to the customer app, the SBB solution also 
includes these two components:

Credit card alias from Datatrans
Datatrans also creates the basis for payment processing 
through an app with the payment solution. It establishes 
the connections between the shop and SIX Payment 
Services and processes the transaction directly in the 
app. Datatrans meets the high speed requirement with 
the so-called credit card alias: The card data is only 
entered once and is securely administrated by Datatrans. 
The user account in the app accesses the card data 
through a reference number – the alias.

Advantages:
– The seamless integration of the payment function 

makes it possible for the customer to make a pay-
ment without leaving the app.

– The purchase is conducted faster, since the card data 
only needs to be entered once.

– The customer need not be certified because the card 
data is administrated by Datatrans according to the 
high PCI security standard.

– All popular credit cards can be processed, along with 
PostFinance and PayPal.

– Datatrans offers customized solutions to meet indi-
vidual requirements, including an interface to the 
topas PMS financial management tool from SIX  
Payment Services.

Datatrans offers a complete solution approach for pro-
fessional payment processing in m-commerce. In addi-
tion to the alias solution, also available are special librar-
ies for payment processing directly in the app (in App 
Purchase) and payment pages with Touch User Inter-
face.

Card acceptance from SIX Payment Services
SIX Payment Services offers a solution that can be used 
equally easily and securely in both stationary and mobile 
webshops. Payment transactions on mobile phones are 
essentially more secure with 3-D Secure technology, 
which is the most secure payment procedure for card 
payments on the Internet today.

Advantages:
– Card payments through apps are processed easily 

and conveniently.
– All transactions are automatically authorized, around 

the clock.
– The PCI (Payment Card Industry) security rules are 

observed.
– SIX Payment Services ensures the acceptance of 

card payments from mobile and stationary points of 
sale.


